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5996 Ironwood Drive, 
P.O. Box38 
Dolan Springs, A2 86441 
928-767-371 3 F a :  928-767-3053 

December loth, 2014 

Compliance Department 
Arizona Corporation Commission 
1200 W. Washington St. 
Phoenix, AZ 85007 

Re: Docket W-02105A-13-0415 Decision 74755 

I 
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The Company is filing this Public Education Tariff as one of the 5 BMPs ordered as a compliance 

This tariff will benefit the customer by providing them with useful information that may save them 
item in this docket, along with a cost projection and description of any anticipated benefits. 

time and money. It will benefit the Company by encouraging good public relations with our 
customers. Also, it could save time & money by potentially preventing customer leaks that may 
cause a drop in storage tank levels that would cause the Company to be looking for leaks in our 
system. 

Please let me know if you have any questions. 
Respectfulw, , 

Midhelle Sharp 
(formerly Michelle Monzillo) 
Business Administrator 
Mt. Tipton Water Co. 



5996 Ironwood Drive 
P.O. Box 38 
Dolan Springs, AZ 86441 

Proiected Yearlv Cost of Public Education BMP 
Public Education Proaram Tariff 
2 Newsletters yearly 

Ink cost $20. 
Labor cost $20. 

Conservation Materials 
Labor cost $50. (Research & printing) 
ink & paper cost $30. 
Mailing costs $30. 

Labor cost $1 50. (Creating & maintaining) 
Web hosting fees $50. 

Website 

Proiected Yearlv Total= $350. 
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Ml'TPfOl'd WATER Cts., INC. 
Company: Decision No. : '7q7 5 5 

Effective Date: tqt$?.d y 
Public Education Proaram Tariff 

PURPOSE 

A program for the Company to provide free written information on water conservation measures 
to its customers and to remind them of the importance of conserving water (Required Public 
Education Program). 

REOUIREMENTS 

The requirements of this tariff are governed by Rules of the Arizona Corporation Commission 
and were adapted from the Arizona Department of Water Resources' Required Public Education 
Program and Best Management Practices in the Modified Non-Per Capita Conservation Program. 

1. The Company shall provide two newsletters to each customer; one to be provided in 
the spring, the other in the fall. Th of the letters is to provide timely 
information to customers in preparatio e hot summer months, and the cold 
winter months, in regards to their water e Company shall remind customers 
of the importance of water conserv sures and inform them of the 
information available from the Company, 

2. Information in the newsletters shall include water saving tips, home preparation 
recommendations for water systems/pipes, landscape maintenance issues for 
summer and winter, water cistern maintenance reminders and additional pertinent 
topics. Where practical, the Company shall make this information available in 
digital format which can be e-ma to customers upon request or posted on the 
Company's website. 

3. Communication c e one or more of the following: water bill 
inserts, messages r bills, Company web page, post cards, e-mails and special 
mailings of print p hichever is the most cost-effective and appropriate for the 
subject a t  hand. 

4. Free written water conservation materials shall be available in the Company's 
business office and the Company shall send information to customers on request. 

5. Company may distribute water conservation information at other locations such 
braries, chambers of commerce, community events, etc., as well. 

6. The Company shall keep a record of the following information and make it available 

a. A description of each communication channel (Le., the way messages will be 
provided) and the number of times it has been used. 

b. The number of customers reached (or an estimate). 
c. A description of the written water conservation material provided free to 

customers. 

mmission upon request. 

Revised 4-15-10 


